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"Understanding and acknowledging the incredible economic impact of the
nonprofit arts and culture, we must always remember their fundamental
value. They foster beauty, creativity, originality, and vitality. The arts
inspire us, sooth us, provoke us, involve us, and connect us. But they also

create jobs and contribute to the economy."

— Robert L. Lynch
President and CEO
Americans for the Arts



The Arts Mean Business

By Robert L. Lynch, President and CEO, Americans for the Arts

In my travels, | meet business and government leaders who speak passionately about
the value the arts bring to their communities—fueling creativity, beautifying
downtowns, and providing joy. Many also share with me the challenge of balancing arts
funding with the demands to support jobs and grow their economy. To these community
leaders, Arts & Economic Prosperity 5 offers a clear and welcome message: the arts
are an investment that delivers both community well-being and economic vitality.

Arts & Economic Prosperity 5 (AEP5) is Americans
for the Arts’ fifth economic impact study of the
nation’s nonprofit arts and cultural organizations and
their audiences. By every measure, the results are
impressive. Nationally, the nonprofit arts industry
generated $166.3 billion of economic activity in
2015—%63.8 billion in spending by arts and cultural
organizations and an additional $102.5 billion in event-
related expenditures by their audiences. This activity
supported 4.6 million jobs and generated $27.5 billion
in revenue to local, state, and federal governments (a
yield well beyond their collective $5 billion in arts
allocations). AEP5 is the most comprehensive study of
its kind ever conducted. It provides detailed economic
impact findings on 341 study regions representing all
50 states and the District of Columbia. Data was
gathered from 14,439 organizations and 212,691 arts
event attendees, and our project economists customized
input-output models for each and every study region to
ensure reliable and actionable localized results.

When Americans for the Arts published its first
economic impact study in 1994, it worked with 33
local communities. As evidence of the value of these
studies, AEP5 has grown this local participation ten-
fold. We also have witnessed a corresponding growth
in the understanding of the economic value of the arts.
The U.S. Bureau of Economic Analysis, for example,
now publishes an annual Arts & Cultural Production
Satellite Account, which extends beyond the nonprofit
sector to include the full breadth of commercial and
for-profit arts, education, and individual artists, and
lists the sector as a $730 billion industry (4.2 percent of
the nation’s GDP—a larger share of the economy than
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transportation, tourism, agriculture, and construction).
As another example, many state and local governments
have established agencies to track and grow their
creative economy.

What continues to set AEP5 apart from other studies is
exactly why it is so useful: it uses localized research
that not only focuses on arts organizations—but also
incorporates the event-related spending by their
audiences. When patrons attend an arts event, they may
pay for parking, eat dinner at a restaurant, enjoy dessert
after the show, and return home to pay the babysitter.
The study found that the typical attendee spends $31.47
per person, per event beyond the cost of admission.
AEPS5 also shows that one-third of attendees (34
percent) traveled from outside the county in which the
arts event took place. Their event-related spending was
more than twice that of their local counterparts ($47.57
vs. $23.44). What brought those visitors to town? Two-
thirds (69 percent) indicated that the primary purpose
for their visit was to attend that arts event. The message
is clear: a vibrant arts community not only keeps
residents and their discretionary spending close to
home, it also attracts visitors who spend money and
help local businesses thrive.

AEP5 demonstrates that the arts provide both cultural
and economic benefits. No longer do community
leaders need to feel that a choice must be made
between arts funding and economic development.
Arts & Economic Prosperity 5 proves that they can
choose both. Nationally as well as locally, the arts
mean business.



“Even in a strong economy, some may perceive the arts as an
unaffordable luxury. Fortunately, this rigorous report offers evidence that
the nonprofit arts industry provides not just cultural benefits to our
communities, but also makes significant positive economic contributions
to the nation’s financial well-being regardless of the overall state of the
economy. The arts as a driver of employment, vibrancy, tourism, and

building a creative workforce is certainly something to applaud.”

— Jonathan Spector
President & CEO
The Conference Board
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The Economic Impact of the
Nonprofit Arts and Culture Industry In

the State of Illinois

Arts & Economic Prosperity 5 provides evidence that the nonprofit arts and culture
sector is a significant industry in the State of Illinois—one that generates $4.03
billion in total economic activity. This spending—$1.78 billion by nonprofit arts and
cultural organizations and an additional $2.25 billion in event-related spending by
their audiences—supports 111,068 full-time equivalent jobs, generates $3 billion in
household income to local residents, and delivers $478.5 million in local and state
government revenue. This economic impact study sends a strong signal that when we
support the arts, we not only enhance our quality of life, but we also invest in the

State of Illinois’s economic well-being.

This Arts & Economic Prosperity 5 study documents
the economic impact of the nonprofit arts and culture
sector in 341 study regions—113 cities, 115 counties,
81 multicity or multicounty regions, 20 states, and 12
arts districts—representing all 50 U.S. states and the
District of Columbia. The diverse study regions range
in population (1,500 to four million) and type (rural to
large urban). Economists customized input-output
models to calculate specific and reliable findings for
each study region. This study focuses solely on the
economic impact of nonprofit arts and cultural
organizations and event-related spending by their
audiences. Spending by individual artists and the for-
profit arts and culture sector (e.g., Broadway or the
motion picture industry) are excluded from this study.

The geographic area analyzed in this unique report is
defined as the State of Illinois.
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Defining Economic Impact

This proprietary study methodology uses four economic
measures to define economic impact: full-time
equivalent jobs, resident household income, and local
and state government revenues.

Full-Time Equivalent (FTE) Jobs describes the total
amount of labor employed. An FTE job can be one full-
time employee, two half-time employees, etc.
Economists measure FTE jobs, not the total number of
employees, because it is a more accurate measure that
accounts for part-time employment.

Resident Household Income (often called Personal
Income) includes salaries, wages, and entrepreneurial
income paid to residents. It is the money residents earn
and use to pay for food, shelter, utilities, and other
living expenses.

Revenue to Local and State Government includes
revenue from local and state taxes (e.g., income, sales,
lodging, real estate, personal property, and other local
option taxes) as well as funds from license fees, utility
fees, filing fees, and other similar sources. Local
government revenue includes funds to governmental
units such as city, county, township, and school
districts, and other special districts.



Economic Impact of Spending

by the Nonprofit Arts and Culture Industry

(Combined Spending by Both Organizations and Their Audiences)
in the State of Illinois

In communities coast-to-coast, from our smallest towns to our largest cities, America’s 100,000 nonprofit arts and
cultural organizations make their communities more desirable places to live and work every day of the year.

The arts and culture provide inspiration and joy to residents, beautify public spaces, and strengthen the social
fabric of our communities. Nonprofit arts and cultural organizations are also businesses. They employ people
locally, purchase goods and services from other local businesses, and attract tourists. Event-related spending by
arts audiences generates valuable revenue for local merchants such as restaurants, retail stores, parking garages,
and hotels.

During fiscal year 2015, spending by both the State of 1llinois’s nonprofit arts and cultural organizations
and their audiences totaled $4.03 billion. The table below demonstrates the total economic impact of these
expenditures.

TABLE 1:
Total Economic Impact of the Nonprofit Arts and Culture Industry in the State of Illinois
(Combined Spending by Nonprofit Arts and Cultural Organizations and Their Audiences)

Median of Participating

State of Illinois Statewide Study Regions
Total Industry Expenditures $4,033,643,401 $835,040,012
Full-Time Equivalent Jobs 111,068 25,972
Resident Household Income $2,998,841,000 $571,859,500
Local Government Revenue $247,032,000 $32,230,500
State Government Revenue $231,495,000 $44,062,000

The Arts Improve the Economy ... and the Quality of our Personal Lives

v' 82 percent of Americans believe the arts & culture are important to local businesses and the economy
v' 87 percent of Americans believe the arts & culture are important to quality of life

Source: Americans for the Arts’ 2016 survey of 3,020 adults by Ipsos Public Affairs
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“The success of my family’s business depends on finding and cultivating a
creative and innovative workforce. | have witnessed firsthand the power of
the arts in building these business skills. When we participate personally
in the arts, we strengthen our ‘creativity muscles,” which makes us not just
a better ceramicist or chorus member, but a more creative worker—better

able to identify challenges and innovative business solutions.”

— Christopher Forbes, Vice Chairman, Forbes, Inc.

Economic Impact: Total, Direct, Indirect, and Induced

How can a dollar be respent? Consider the example of a theater company that purchases a five-gallon bucket
of paint from its local hardware store for $100—a very simple transaction at the outset, but one that initiates a
complex sequence of income and spending by both individuals and other businesses.

Following the paint purchase, the hardware store may use a portion of the $100 to pay the sales clerk
who sold the bucket of paint. The sales clerk then respends some of the money for groceries; the
grocery store uses some of the money to pay its cashier; the cashier then spends some of the money
for rent; and so on.

The hardware store also uses some of the $100 to purchase goods and services from other businesses,
such as the local utility company, and then to buy a new bucket of paint from the paint factory to
restock its shelf. Those businesses, in turn, respend the money they earned from the hardware store to
buy goods and services from still other local businesses, and so on.

Eventually, the last of the $100 is spent outside of the community and no longer has a local economic
impact. It is considered to have leaked out of the community.

The total economic impact describes this full economic effect, starting with the theater’s initial paint purchase
and ending when the last of the $100 leaks out of the community. It is composed of the direct economic
impact (the effect of the initial expenditure by the theater), as well as the indirect and induced economic
impacts, which are the effects of the subsequent rounds of spending by businesses and individuals,
respectively.

Interestingly, a dollar ripples very differently through each community, which is why an input-output model
was customized for the unique economy of the State of Illinois.
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Economic Impact of Spending
by Nonprofit Arts and Cultural ORGANIZATIONS
in the State of Illinois

Nonprofit arts and culture organizations are active contributors to their business community. They are employers,
producers, and consumers. They are members of the Chamber of Commerce as well as key partners in the
marketing and promotion of their cities, regions, and states. Spending by nonprofit arts and cultural
organizations totaled $1.78 billion in the State of Illinois during fiscal year 2015. This spending is far-
reaching: organizations pay employees, purchase supplies, contract for services, and acquire assets within their
community. These actions, in turn, support jobs, generate household income, and generate revenue to local and
state governments.

The State of Illinois’s nonprofit arts and cultural organizations provide rewarding employment for more than just
administrators, artists, curators, choreographers, and musicians. They also employ financial staff, facility
managers, and salespeople. In addition, the spending by these organizations directly supports a wide array of other
occupations spanning many industries that provide their goods and services (e.g., accounting, construction, event
planning, legal, logistics, printing, and technology).

Data were collected from 808 eligible nonprofit arts and cultural organizations that are located in the State of
Illinois. Each provided detailed budget information for fiscal year 2015 (e.qg., labor, payments to local and
nonlocal artists, operations, administration, programming, facilities, and capital expenditures/asset acquisition).
The following table demonstrates the total economic impact of their aggregate spending.

TABLE 2:
Total Economic Impact of Spending by Nonprofit Arts and Cultural ORGANIZATIONS
in the State of Illinois

Median of Participating

State of Illinois

Statewide Study Regions

Total Organizational Expenditures $1,780,626,339 $423,849,454
Full-Time Equivalent Jobs 57,304 16,214
Resident Household Income $1,570,448,000 $360,046,000
Local Government Revenue $84,705,000 $14,323,500
State Government Revenue $96,052,000 $20,720,500
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Economic Impact Beyond Dollars: Volunteerism

While arts volunteers may not have an economic impact as defined in this study, they clearly have an enormous
impact by helping nonprofit arts and cultural organizations function as a viable industry. Arts & Economic
Prosperity 5 reveals a significant contribution to nonprofit arts and cultural organizations as a result of
volunteerism. During 2015, a total of 66,126 volunteers donated a total of 3,182,248 hours to the State of
Illinois’s participating nonprofit arts and cultural organizations. This represents a donation of time with an
estimated aggregate value of $74,973,763 (Independent Sector estimates the dollar value of the average 2015
volunteer hour to be $23.56). Volunteers can include unpaid professional staff (e.g., executive and program staff,
board/commission members), artistic volunteers (e.g., artists, choreographers, designers), clerical volunteers,
and service volunteers (e.g., ticket takers, docents, ushers, gift shop volunteers).

The 808 participating organizations reported an average of 81.8 volunteers who volunteered an average of 48.1
hours during 2015, for a total of 3,938.4 hours per organization.

The Value of In-Kind Contributions to Arts Organizations

The organizations were asked about the sources and value of their in-kind support. In-kind contributions are non-
cash donations such as materials (e.g., office supplies from a local retailer), facilities (e.g., office or performance
space), and services (e.g., printing from a local printer). The 808 participating nonprofit arts and cultural
organizations in the State of Illinois reported that they received in-kind contributions with an aggregate
value of $44,512,095 during fiscal year 2015. These contributions can be received from a variety of sources
including corporations, individuals, local and state arts agencies, and government agencies.

"Investments in arts and culture enhance the quality of life, the third-highest
measurement businesses use when gauging development trends—behind skilled
labor and highway accessibility but ahead of other factors such as corporate tax
rates and incentives. These investments are breathing new life into our downtown
areas, creating educational opportunities, and attracting businesses and highly
skilled workers to lowa. Today, nearly 6,000 arts organizations employ 23,000
people in lowa, and that number jumps to 73,000 when all creative fields are

counted. In all, that's about four percent of our workforce."

— Governor Kim Reynolds, lowa
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Economic Impact of Spending
by Nonprofit Arts and Cultural AUDIENCES
in the State of Illinois

The nonprofit arts and culture industry, unlike most industries, leverages a significant amount of event-related
spending by its audiences. For example, when patrons attend a cultural event, they may pay to park their car,
purchase dinner at a restaurant, shop in nearby stores, eat dessert after the show, and pay a babysitter upon their
return home. Attendees from out of town often spend the night in a hotel. This spending generates related
commerce for local businesses such as restaurants, parking garages, retail stores, and hotels. Local businesses that
cater to arts and culture audiences reap the rewards of this economic activity.

To measure the impact of spending by cultural audiences in the State of Illinois, data were collected from 1,634
event attendees during 2016. Researchers used an audience-intercept methodology, a standard technique in which
patrons are asked to complete a short survey about their event-related spending (while they are attending the
event). Event-related spending by these attendees totaled $2.25 billion in the State of Illinois during fiscal
year 2015, excluding the cost of event admission. The following table demonstrates the total economic impact of
this spending.

TABLE 3:
Total Economic Impact of Spending by Nonprofit Arts and Cultural AUDIENCES
in the State of Illinois (excluding the cost of event admission?)

Median of Participating

State of Illinois Statewide Study Regions
Total Audience Expenditures? $2,253,017,062 $379,531,275
Full-Time Equivalent Jobs 53,764 9,381
Resident Household Income $1,428,393,000 $232,723,500
Local Government Revenue $162,327,000 $15,332,000
State Government Revenue $135,443,000 $21,331,000

1 Why exclude the cost of admission? The admissions paid by attendees are excluded from the audience analysis because those
dollars are captured in the operating budgets of the participating nonprofit arts and cultural organizations and, in turn, are spent by
the organizations. This methodology avoids “double-counting” those dollars in the study analysis.

To calculate the total estimated audience expenditures in the State of Illinois, first the audience expenditure findings for any
individual participating study regions that are located within the State of Illinois were summed. Next, the residency percentages
and the average per person arts-related expenditure for residents and nonresidents were applied to any additional attendance data
collected from organizations located within the State of Illinois but outside of the individual participating study region(s). Finally,
the results were added to the aggregate of the individual participating region(s). Therefore, the total audience expenditures for the
State of Illinois do not equal the average per person event-related expenditure for residents multiplied by the total estimated
attendance by residents plus the average per person event-related expenditure for nonresidents multiplied by the total estimated
attendance by nonresidents.
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Cultural Tourists Spend More

The 1,634 audience survey respondents were asked to provide the ZIP code of their primary residence, enabling
researchers to determine which attendees were local residents (live within the State of Illinois) and which were

nonresidents (live outside the State of Illinois). In the State of lllinois, researchers estimate that 79.9 percent of the
48.2 million nonprofit arts attendees were residents; 20.1 percent were nonresidents.

Nonresident attendees spent an average of 241 percent more per person than local attendees ($80.57 vs.
$23.62) as a result of their attendance to cultural events. As would be expected from a traveler, higher
spending was typically found in the categories of lodging, meals, and transportation. When a community attracts
cultural tourists, it harnesses significant economic rewards.

TABLE 4: Event-Related Spending by Arts and Culture Event Attendees Totaled $2.25 billion
in the State of Illinois (excluding the cost of event admission)

All

State of lllinois

Residents Nonresidents Event Attendees

Total Attendance 38,515,082 9,689,026 48,204,108
Percent of Attendees 79.9% 20.1% 100%
Average Dollars Spent Per Attendee $23.62 $80.57 $35.08
Total Event-Related Expenditures $894,930,576 $1,358,086,486 $2,253,017,062

TABLE 5: Nonprofit Arts and Culture Event Attendees Spend an Average of $35.08 Per Person

in the State of Illinois (excluding the cost of event admission)

Residents

Nonresidents

All
State of Illinois
Event Attendees

Refreshments/Snacks During Event $3.35 $4.18 $3.52
Meals Before/After Event $11.66 $21.60 $13.66
Souvenirs and Gifts $1.58 $5.17 $2.30
Clothing and Accessories $1.30 $2.82 $1.60
Ground Transportation $4.07 $7.85 $4.83
Event-Related Child Care $0.51 $0.47 $0.50
Overnight Lodging (one night only) $1.14 $37.91 $8.55
Other $0.01 $0.57 $0.12
Total Per Person Spending $23.62 $80.57 $35.08
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The Arts Drive Tourism

Each of the nonresident survey respondents (i.e., those who live outside the State of Illinois) were asked about the
purpose of their trip: 46.8 percent indicated that the primary purpose of their visit to the State of Illinois was
“specifically to attend this arts/cultural event.” This finding demonstrates the power of the arts to attract
visitors to the community.

The audience-intercept survey also asked nonresident attendees if they would have traveled somewhere else
(instead of to the State of Illinois) if the event where they were surveyed had not occurred: 40.8 percent of
nonresident attendees would have “traveled to a different community to attend a similar cultural event.”

Of the 20.1 percent of arts attendees who are nonresidents, 32.2 percent reported an overnight lodging expense.
Not surprisingly, nonresident attendees with overnight expenses spent considerably more money per person during
their visit to the State of Illinois than did nonresident attendees without overnight lodging expenses ($201.45 and
$23.11, respectively). For this analysis, only one night of lodging expenses is counted toward the audience
expenditure, regardless of how many nights these cultural tourists actually stayed in the community. This
conservative approach ensures that the audience-spending figures are not inflated by non-arts-related spending.

The Arts Retain Local Dollars

The survey also asked local resident attendees about what they would have done if the arts event that they were
attending was not taking place: 41.8 percent of resident attendees said they would have “traveled to a
different community to attend a similar cultural event.”

The cultural tourism findings on this page demonstrate the economic impact of the nonprofit arts and culture
industry in its truest sense. If a community fails to provide a variety of artistic and cultural experiences, not only
will it fail to attract new dollars from cultural tourists, it will also lose the discretionary spending of its own
residents who will travel elsewhere for a similar experience.

"As a banker, | have visited businesses in almost every city and town in my state.
There is a visible difference in places with a vibrant arts community. | see people
looking for places to park, stores staying open late, and restaurants packed with

diners. The business day is extended and the cash registers are ringing!"

— Ken Fergeson, Chairman, NBC Oklahoma
Past President, American Bankers Association
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Travel Party and Demographic Characteristics of Arts Attendees

The tables below list the audience-intercept survey findings related to travel party size as well as the age,
educational attainment, and household income reported by the survey respondents.

TABLE 6: Travel Party and Demographic Characteristics of Arts Audiences in the State of Illinois

Residents Nonresidents

Travel Party Size

Average number of adults (18 years or older) 2.3 2.4
Average number of children (younger than 18) 0.3 0.2
Average travel party size 2.6 2.6

Trip Characteristics

Average number of nights spent away from home as a result of arts event 0.1 1.3
Percentage with any nights spent away from home as a result of arts event 5.2% 51.7%
Percentage attending the arts event or facility (where they were surveyed) for the first time 22.7% 57.5%

Age of Cultural Attendees

18-34 24.7% 25.2%
35-44 14.2% 14.4%
45-54 14.4% 16.6%
55-64 17.7% 16.9%
65 or Older 29.0% 27.0%

Educational Attainment of Cultural Attendees

Less than high school 0.4% 0.0%
High school 7.8% 8.5%
2-year college/technical/associates degree 10.5% 12.5%
4-year college/bachelors degree 34.2% 39.0%
Masters degree 34.1% 30.5%
Doctoral degree 13.0% 9.5%

Annual Household Income of Cultural Attendees

Less than $40,000 18.7% 17.4%
$40,000 to $59,999 14.4% 11.3%
$60,000 to $79,999 15.8% 16.5%
$80,000 to $99,999 12.9% 17.1%
$100,000 to $119,999 11.3% 11.9%
$120,000 or More 27.1% 25.8%

Civic Engagement of Cultural Attendees
Percentage that voted in 2016 U.S. presidential election 92.2% 83.1%
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“Mayors understand the connection between the arts industry and city
revenues. Arts activity creates thousands of direct and indirect jobs and
generates billions in government and business revenues. The arts also
make our cities destinations for tourists, help attract and retain businesses,
and play an important role in the economic revitalization of cities and the

vibrancy of our neighborhoods.”

— Oklahoma City Mayor Mick Cornett
President, The United States Conference of Mayors
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Conclusion

The nonprofit arts and culture sector is a $4.03 billion industry in the State of
Illinois—one that supports 111,068 full-time equivalent jobs and generates
$478.5 million in local and state government revenue.

Nonprofit arts and cultural organizations are businesses in their own right. They spent
$1.78 billion during fical year 2015 to employ people locally, purchase goods and
services from local establishments, and attract tourists. They also leveraged a
remarkable $2.25 billion in additional spending by cultural audiences—spending that
pumps vital revenue into restaurants, hotels, retail stores, parking garages, and other
local businesses.

This study puts to rest a misconception that communities support arts and culture at
the expense of local economic development. In fact, communities that support the arts
and culture are investing in an industry that supports jobs, generates government
revenue, and is the cornerstone of tourism. This Arts & Economic Prosperity 5 study
shows conclusively that the arts mean business in the State of Illinois!
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“A vital component to generating economic growth in our communities
can be attributed to supporting and funding the arts. It is apparent that
decreased support of the arts has negatively impacted some areas of our
country. To compete and thrive in today’s workforce environment it is
apparent that supporting the arts helps foster a more creative and

innovative workforce that strengthens our economy.”

— Nevada Assemblywoman Maggie Carlton
Co-Chair, National Conference of State Legislatures
Labor & Economic Development Committee
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The Arts & Economic Prosperity 5 Calculator

To make it easier to compare the economic impacts of different organizations within the State of Illinois (or to
calculate updated estimates in the immediate years ahead), the project researchers calculated the economic impact
per $100,000 of direct spending by nonprofit arts and cultural organizations and their audiences.

Economic Impact Per $100,000 of Direct Spending by ORGANIZATIONS

For every $100,000 in direct spending by a nonprofit arts and cultural organization in the State of Illinois, there
was the following total economic impact.

TABLE 7:
Ratios of Economic Impact Per $100,000 of Direct Spending by Nonprofit Arts and Cultural Organizations
in the State of Illinois

Median of Participating

State of lllinois Statewide Study Regions
Full-Time Equivalent Jobs 3.22 3.43
Resident Household Income $88,196 $79,001
Local Government Revenue $4,757 $3,253
State Government Revenue $5,394 $5,182

An Example of How to Use the Organizational Spending Calculator Table (above):

An administrator from a nonprofit arts and cultural organization that has total expenditures of $250,000 wants to
determine the organization’s total economic impact on full-time equivalent (FTE) employment in the State of
Illinois. The administrator would:

1. Determine the amount spent by the nonprofit arts and cultural organization;
2. Divide the total expenditure by 100,000; and
3. Multiply that figure by the FTE employment ratio per $100,000 for the State of Illinois.

Thus, $250,000 divided by 100,000 equals 2.5; 2.5 times 3.22 (from the top row of data on Table 1 above) equals
a total of 8.0 full-time equivalent jobs supported (both directly and indirectly) within the State of Illinois by that
nonprofit arts and cultural organization. Using the same procedure, the estimate can be calculated for resident
household income as well as for local and state government revenue.
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Economic Impact Per $100,000 of Direct Spending by AUDIENCES

The economic impact of event-related spending by arts audiences can also be derived for an individual
organization or groups of organizations in the State of Illinois.

The first step is to determine the total estimated event-related spending by attendees who are residents of the State
of Illinois. To derive this figure, first multiply the total attendance by the percentage of attendees that are
residents. Then, multiply the result by the average per person event-related expenditure by resident attendees. The
result is the total estimated event-related spending by resident attendees.

The second step is to do the same for nonresidents of the State of Illinois. To derive this figure, first multiply the
total attendance by the percentage of attendees that are nonresidents. Then, multiply the result by the average per
person event-related expenditure by nonresident attendees. The result is the total estimated event-related spending
by nonresident attendees.

Then, add the results from the first two steps together to calculate the total estimated event-related audience
spending. Finally, the ratios of economic impact per $100,000 in direct spending can then be used to determine the
total economic impact of the total estimated audience spending.

TABLE 8: Audience Spending Ratios for the Arts & Economic Prosperity 5 Calculator
in the State of Illinois (excluding the cost of event admission)

Residents Nonresidents
Percent of Attendees 79.9% 20.1%
Average Per Person Event-Related Expenditures $23.62 $80.57

TABLE 9:
Ratios of Economic Impact Per $100,000 of Direct Spending by Nonprofit Arts and Culture Audiences
in the State of Illinois

Median of Participating

State of Illinois Statewide Study Regions
Full-Time Equivalent Jobs 2.39 2.56
Resident Household Income $63,399 $57,944
Local Government Revenue $7,205 $4,387
State Government Revenue $6,012 $5,982
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An Example of How to Use the Audience Spending Calculator Tables (on the preceding page):

An administrator wants to determine the total economic impact of the 25,000 total attendees to his/her
organization’s nonprofit arts and cultural events on full-time equivalent (FTE) employment in the State of Illinois.
The administrator would:

Multiply the total attendance by the percentage of attendees that are residents;

Multiply the result of step 1 by the average per person event-related expenditure for residents;
Multiply the total attendance by the percentage of attendees that are nonresidents;

Multiply the result of step 3 by the average per person event-related expenditure for nonresidents;
Sum the results of steps 2 and 4 to calculate the total estimated event-related audience spending;
Divide the resulting total estimated audience spending by 100,000; and

Multiply that figure by the FTE employment ratio per $100,000 for the State of Illinois.

No apk~owbdpeE

Thus, 25,000 times 79.9% (from Table 8 on the preceding page) equals 19,975; 19,975 times $23.62 (from Table
8) equals $471,810; 25,000 times 20.1% (from Table 8) equals 5,025; 5,025 times $80.57 equals $404,864;
$471,810 plus $404,864 equals $876,674, $876,674 divided by 100,000 equals 8.77; 8.77 times 2.39 (from the top
row of data on Table 9 on the preceding page) equals a total of 20.9 full-time equivalent jobs supported (both
directly and indirectly) within the State of Illinois by that nonprofit arts and cultural organization. Using the same
procedure, the estimate can be calculated for resident household income as well as for local and state government
revenue.

Making Comparisons with Similar Study Regions

For the purpose of this analysis and unique report, the geographic region being studied is defined as the State
of Illinois. According to the most recent data available from the U.S. Census Bureau, the population of the State
of Illinois was estimated to be 12,880,580 during 2015. For comparison purposes, 458 pages of detailed data
tables containing the study results for all 341 participating study regions are located in Appendix B of the National
Statistical Report. The data tables are stratified by population, making it easy to compare the findings for the State
of Illinois to the findings for similarly populated study regions (as well as any other participating study regions
that are considered valid comparison cohorts).

The National Summary Report and National Brochure are available both by download (free) and hardcopy

(for purchase). The National Statistical Report (more than 500 pages in length) is available by download
only. All documents and resources can be found at www.AmericansForTheArts.org/Economiclmpact.
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“In Rhode Island, we know cultural excellence is crucial to economic
development and the success of businesses large and small. Arts-related
industries create jobs, attract investments, and enhance tourism—the
economic impact of arts organizations is significant. The arts also play a
role in promoting the health and welfare of our military members which

makes our communities and our state stronger.”

— Rhode Island Lieutenant Governor Dan McKee
Chair, National Lt. Governors Association
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About This Study

This Arts & Economic Prosperity 5 study was conducted by Americans for the Arts
to document the economic impact of the nonprofit arts and culture industry in 341
communities and regions (113 cities, 115 counties, 81 multi-city or multi-county
regions, 20 states, and 12 individual arts districts)—representing all 50 U.S. states

and the District of Columbia.

The diverse local communities range in population
(1,500 to four million) and type (rural to urban).
The study focuses solely on nonprofit arts and
cultural organizations and their audiences. The
study excludes spending by individual artists and
the for-profit arts and entertainment sector (e.g.,
Broadway or the motion picture industry). Detailed
expenditure data were collected from 14,439 arts
and culture organizations and 212,691 of their
attendees. The project economists, from the
Georgia Institute of Technology, customized input-
output economic models for each participating
study region to provide specific and reliable
economic impact data about their nonprofit arts and
culture industry: full-time equivalent jobs,
household income, and local and state government
revenue.

The 250 Local, Regional, and
Statewide Study Partners

Americans for the Arts published a Call for
Participants in 2015 seeking communities interested
in participating in the Arts & Economic Prosperity
5 study. Of the more than 300 potential partners
that expressed interest, 250 local, regional, and
statewide organizations agreed to participate and
complete four participation criteria: identify and
code the universe of nonprofit arts and cultural
organizations in their study region; assist
researchers with the collection of detailed financial
and attendance data from those organizations;
conduct audience-intercept surveys at cultural
events; and pay a modest cost-sharing fee (no
community was refused participation for an
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inability to pay). Thirty of the 250 partners included
multiple study regions as part of their AEP5
participation (e.g., a county as well as a specific city
located within the county). As a result, the 250 local,
regional, and statewide organizations represent a total
of 341 participating study regions.

Arts Alliance Illinois responded to the 2015 Call
for Participants, and agreed to complete the
required participation criteria.

Surveys of Nonprofit Arts and
Cultural ORGANIZATIONS

Each of the 250 study partners identified the universe
of nonprofit arts and cultural organizations that are
located in their region(s) using the Urban Institute’s
National Taxonomy of Exempt Entity (NTEE)
coding system as a guideline. The NTEE system—
developed by the National Center for Charitable
Statistics at the Urban Institute—is a definitive
classification system for nonprofit organizations
recognized as tax exempt by the Internal Revenue
Code. This system divides the entire universe of
nonprofit organizations into 10 Major categories,
including “Arts, Culture, and Humanities.” The
Urban Institute reports that approximately 100,000
nonprofit arts and cultural organizations were
registered with the IRS in 2015.

The following NTEE “Arts, Culture, and
Humanities” subcategories were included in this

study:
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®  AO01- Alliances and Advocacy

®  A02 - Management and Technical Assistance

®  A03 - Professional Societies and Associations

®  AO05 - Research Institutes and Public Policy Analysis
®  All-Single Organization Support

®  Al12 - Fund Raising and Fund Distribution

®  A19 - Support (not elsewhere classified)

®  A20 - Arts and Culture (general)

®  A23 - Cultural and Ethnic Awareness

" A24 -Folk Arts

®  A25 - Arts Education

®  A26 — Arts and Humanities Councils and Agencies
®  A27 — Community Celebrations

®  A30 - Media and Communications (general)

®  A31-Filmand Video

®  A32-Television

®  A33 - Printing and Publishing

®  A34-Radio

® A0 - Visual Arts (general)

®  A50 — Museums (general)

®  A51 - Art Museums

®  A52 — Children’s Museums

®  A53-Folk Arts Museums

®  A54 — History Museums

®  A56 — Natural History and Natural Science Museums
®  A57 - Science and Technology Museums

®  AB0 - Performing Arts (general)

®  AB1 - Performing Arts Centers

®  A62 - Dance

®  A63-Ballet

®  A65 - Theatre

®  AB8 - Music

®  AB9 - Symphony Orchestras

®  ABA - Opera

®  A6B - Singing and Choral Groups

®  ABC - Bands and Ensembles

®  ABE - Performing Arts Schools

®  A70 - Humanities (general)

®  A80 - Historical Organizations (general)

®  A82 - Historical Societies and Historic Preservation
®  A84 - Commemorative Events

®  A90 - Arts Services (general)

®  A99 - Arts, Culture, and Humanities (miscellaneous)

In addition to the organization types listed above,
the study partners were encouraged to include other
types of eligible organizations if they play a
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substantial role in the cultural life of the community
or if their primary purpose is to promote participation
in, appreciation for, and understanding of the visual,
performing, folk, literary arts, and/or media arts.
These include government-owned and government-
operated cultural facilities and institutions, municipal
arts agencies and councils, private community arts
organizations, unincorporated arts groups, living
collections (such as zoos, aquariums, and botanical
gardens), university presenters and cultural facilities,
and arts programs that are embedded under the
umbrella of a nonarts organization or facility (such as
a community center or church). In short, if it displays
the characteristics of a nonprofit arts and cultural
organization, it is included. With rare exception, for-
profit businesses and individual artists are excluded
from this study.

To collect the required financial and attendance
information from eligible organizations, researchers
implemented a multipronged data collection process.
Americans for the Arts partnered with DataArts to
collect detailed budget and attendance information
about each organization’s fiscal year that ended in
2015. DataArts’ Cultural Data Profile (CDP) is a
unique system that enables arts and cultural
organizations to enter financial, programmatic, and
operational data into a standardized online form. To
reduce the survey response burden on participating
organizations, and because the CDP collects the
detailed information required for this economic
impact analysis, researchers used confidential CDP
data as the primary organizational data collection
mechanism for the Arts & Economic Prosperity 5
study. This primary data collection effort was
supplemented with an abbreviated one-page paper
version of the survey that was administered to
organizations that did not respond to the CDP survey.

Nationally, information was collected from 14,439
eligible organizations about their fiscal year 2015
expenditures, event attendance, in-kind contributions,
and volunteerism. Responding organizations had
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budgets ranging from $0 to $785 million
(Smithsonian Institution). Response rates for the
341 communities ranged from 9.5 percent to 100
percent and averaged 54.0 percent. It is important to
note that each study region’s results are based
solely on the actual survey data collected. No
estimates have been made to account for
nonparticipating eligible organizations. Therefore,
the less-than-100 percent response rates suggest an
understatement of the economic impact findings in
most of the individual study regions.

In the State of Illinois, 808 of the 1,279 eligible
nonprofit arts and cultural organizations
identified by Arts Alliance Illinois participated
in this study—a participation rate of 63.2
percent

Surveys of Nonprofit Arts and
Cultural AUDIENCES
Audience-intercept surveying, a common and
accepted research method, was conducted in all 341
of the study regions to measure event-related
spending by nonprofit arts and culture audiences.
Patrons were asked to complete a short survey
while attending an event. Nationally, a total of
212,691 attendees completed a valid survey. The
randomly selected respondents provided itemized
expenditure data on attendance-related activities
such as meals, retail shopping (e.g., gifts and
souvenirs), local transportation, and lodging. Data
were collected throughout 2016 (to account for
seasonality) as well as at a broad range of both paid
and free events (a night at the opera will typically
yield more audience spending than a weekend
children’s theater production or a free community
music festival, for example). The survey
respondents provided information about the entire
party with whom they were attending the event.
With an overall average travel party size of 2.56
people, these data actually represent the spending
patterns of more than 544,489 cultural attendees.
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In the State of Illinois, a total of 1,634 valid
audience-intercept surveys were collected from
attendees to arts and cultural performances,
events, and exhibits during 2016.

Economic Analysis

A common theory of community growth is that an
area must export goods and services if it is to prosper
economically. This theory is called economic-base
theory, and it depends on dividing the economy into
two sectors: the export sector and the local sector.
Exporters, such as automobile manufacturers, hotels,
and department stores, obtain income from customers
outside of the community. This “export income” then
enters the local economy in the form of salaries,
purchases of materials, dividends, and so forth, and
becomes income to residents. Much of it is respent
locally; some, however, is spent for goods imported
from outside of the community. The dollars respent
locally have an economic impact as they continue to
circulate through the local economy. This theory
applies to arts organizations as well as to other
producers.

Studying Economic Impact Using
Input-Output Analysis

To derive the most reliable economic impact data,
input-output analysis is used to measure the impact of
expenditures by nonprofit arts and cultural
organizations and their audiences. This is a highly-
regarded type of economic analysis that has been the
basis for two Nobel Prizes. The models are systems
of mathematical equations that combine statistical
methods and economic theory in an area of study
called econometrics. They trace how many times a
dollar is respent within the local economy before it
leaks out, and it quantifies the economic impact of
each round of spending. This form of economic
analysis is well suited for this study because it can be
customized specifically to each study region.

To complete the analysis for the State of Illinois,
project economists customized an input-output
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model based on the local dollar flow among 533
finely detailed industries within the unique
economy of All lllinois counties. This was
accomplished by using detailed data on
employment, incomes, and government revenues
provided by the U.S. Department of Commerce
(County Business Patterns, the Regional Economic
Information System, and the Survey of State and
Local Finance), local tax data (sales taxes, property
taxes, and miscellaneous local option taxes), as well
as the survey data from the responding nonprofit
arts and cultural organizations and their audiences.

The Input-Output Process

The input-output model is based on a table of 533
finely detailed industries showing local sales and
purchases. The local and state economy of each
community is researched so the table can be
customized for each community. The basic
purchase patterns for local industries are derived
from a similar table for the U.S. economy for 2012
(the latest detailed data available from the U.S.
Department of Commerce). The table is first
reduced to reflect the unique size and industry mix
of the local economy, based on data from County
Business Patterns and the Regional Economic
Information System of the U.S. Department of
Commerce. It is then adjusted so that only
transactions with local businesses are recorded in
the inter-industry part of the table. This technique
compares supply and demand and estimates the
additional imports or exports required to make total
supply equal total demand. The resulting table
shows the detailed sales and purchase patterns of
the local industries. The 533-industry table is then
aggregated to reflect the general activities of 32
industries plus local households, creating a total of
33 industries. To trace changes in the economy,
each column is converted to show the direct
requirements per dollar of gross output for each
sector. This direct-requirements table represents the
“recipe” for producing the output of each industry.
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The economic impact figures for Arts & Economic
Prosperity 5 were computed using what is called an
“iterative” procedure. This process uses the sum of a
power series to approximate the solution to the
economic model. This is what the process looks like
in matrix algebra:

T=IX+AX + AZX + A3X + ... + A"X.

T is the solution, a column vector of changes in each
industry’s outputs caused by the changes represented
in the column vector X. A is the 33 by 33 direct-
requirements matrix. This equation is used to trace
the direct expenditures attributable to nonprofit arts
organizations and their audiences. A multiplier effect
table is produced that displays the results of this
equation. The total column is T. The initial
expenditure to be traced is IX (I is the identity matrix,
which is operationally equivalent to the number 1 in
ordinary algebra). Round 1 is AX, the result of
multiplying the matrix A by the vector X (the outputs
required of each supplier to produce the goods and
services purchased in the initial change under study).
Round 2 is A2X, which is the result of multiplying
the matrix A by Round 1 (it answers the same
question applied to Round 1: “What are the outputs
required of each supplier to produce the goods and
services purchased in Round 1 of this chain of
events?”). Each of columns 1 through 12 in the
multiplier effects table represents one of the elements
in the continuing but diminishing chain of
expenditures on the right side of the equation. Their
sum, T, represents the total production required in the
local economy in response to arts activities.

Calculation of the total impact of the nonprofit arts
on the outputs of other industries (T) can now be
converted to impacts on the final incomes to residents
by multiplying the outputs produced by the ratios of
household income to output and employment to
output. Thus, the employment impact of changes in
outputs due to arts expenditures is calculated by
multiplying elements in the column of total outputs
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by the ratio of employment to output for the 32
industries in the region. Changes in household
incomes, local government revenues, and state
government revenues due to nonprofit arts
expenditures are similarly transformed. The same
process is also used to show the direct impact on
incomes and revenues associated with the column
of direct local expenditures.

A comprehensive description of the methodology
used to complete the national study is available at

www.AmericansForTheArts.org/Economiclmpact.

AMERICANS FOR THE ARTS | Arts & Economic Prosperity 5
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"Americans for the Arts’ Arts and Economic Prosperity 5 study is an
invaluable tool for Guilford County and counties across the nation. The
data it has collected and analyzed provide an unparalleled understanding of
the influence of the arts on the economy, locally and nationally. It is vital
that we continue to measure the impact of the arts on our economy to show
our constituents and the nation its value. We are grateful for the work
Americans for the Arts does to help us show what an important asset the
arts are in the areas of education and health, both physical and mental, and

as an economic driver."

— Kay Cashion, Commissioner, Guilford County, N.C.
Chair, National Association of Counties Arts & Culture Commission
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Frequently Used Terms

Cultural Tourism
Travel directed toward experiencing the arts, heritage, and special character of a place.

Direct Economic Impact

A measure of the economic effect of the initial expenditure within a community. For example, when the
symphony pays its players, each musician’s salary, the associated government taxes, and full-time equivalent
employment status represent the direct economic impact.

Direct Expenditures
The first round of expenditures in the economic cycle. A paycheck from the symphony to the violin player and a
ballet company’s purchase of dance shoes are examples of direct expenditures.

Econometrics

The process of using statistical methods and economic theory to develop a system of mathematical equations that
measures the flow of dollars between local industries. The input-output model developed for this study is an
example of an econometric model.

Econometrician
An economist who designs, builds, and maintains econometric models.

Full-Time Equivalent (FTE) Jobs

A term that describes the total amount of labor employed. Economists measure FTE jobs—not the total number of
employees—because it is a more accurate measure of total employment. It is a manager’s discretion to hire one
full-time employee, two half-time employees, four quarter-time employees, etc. Almost always, more people are
affected than are reflected in the number of FTE jobs reported due to the abundance of part-time employment,
especially in the nonprofit arts and culture industry.

Indirect and Induced Economic Impact

This study measures the economic impact of the arts using a methodology that enables economists to track how
many times a dollar is respent within the local economy, and thus to measure the economic impact generated by
each round of spending. When a theater company purchases paint from the local hardware store, there is a
measurable economic effect of that initial expenditure within a community. However, the economic benefits
typically do not end there, because the hardware store uses some of its income to pay the clerk that sold the paint,
as well as to pay its electric bill and to re-stock the shelves. The indirect and induced economic impacts are the
effects of the subsequent rounds of spending by businesses and individuals, respectively. (See the example on
Page 5 of this report.)
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Input-Output Analysis

A system of mathematical equations that combines statistical methods and economic theory in an area of
economic study called econometrics. Economists use this model (occasionally called an inter-industry model) to
measure how many times a dollar is respent in, or “ripples” through, a community before it “leaks out” of the local
economy by being spent non-locally (see Leakage below). The model is based on a matrix that tracks the dollar
flow among 533 finely detailed industries in each community. It allows researchers to determine the economic
impact of local spending by nonprofit arts and cultural organizations on jobs, household income, and government
revenue.

Leakage

The money that community members spend outside of the local economy. This non-local spending has no
economic impact within the community. A ballet company purchasing shoes from a non-local manufacturer is an
example of leakage. If the shoe company were local, the expenditure would remain within the community and
create another round of spending by the shoe company.

Multiplier (often called Economic Activity Multiplier)

An estimate of the number of times that a dollar changes hands within the community before it leaks out of the
community (for example, the theater pays the actor, the actor spends money at the grocery store, the grocery store
pays its cashier, and so on). This estimate is quantified as one number by which all expenditures are multiplied.
For example, if the arts are a $10 million industry and a multiplier of three is used, then it is estimated that these
arts organizations have a total economic impact of $30 million. The convenience of a multiplier is that it is one
simple number; its shortcoming, however, is its reliability. Users rarely note that the multiplier is developed by
making gross estimates of the industries within the local economy with no allowance for differences in the
characteristics of those industries, usually resulting in an overestimation of the economic impact. In contrast, the
input-output model employed in Arts & Economic Prosperity 5 is a type of economic analysis tailored specifically
to each community and, as such, provides more reliable and specific economic impact results.

Resident Household Income (often called Personal Income)

The salaries, wages, and entrepreneurial income residents earn and use to pay for food, mortgages, and other
living expenses. It is important to note that resident household income is not just salary. When a business receives
money, for example, the owner usually takes a percentage of the profit, resulting in income for the owner.

Revenue to Local and State Government

Local and state government revenue is not derived exclusively from income, property, sales, and other taxes. It
also includes license fees, utility fees, user fees, and filing fees. Local government revenue includes funds to city
and county government, schools, and special districts.
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Frequently Asked Questions

How were the 341 participating communities and regions selected?

In 2015, Americans for the Arts published a Call for Participants for communities interested in participating in the
Arts & Economic Prosperity 5 study. Of the more than 300 participants that expressed interest, 250 agreed to
participate and complete four participation criteria: (1) identify and code the universe of nonprofit arts and cultural
organizations in their study region; (2) assist researchers with the collection of detailed financial and attendance
data from those organizations; (3) conduct audience-intercept surveys at cultural events; and (4) pay a modest
cost-sharing fee (no community was refused participation for an inability to pay). Thirty of the 250 partners
included multiple regions as part of their participation (e.g., a county as well as a city located within the county);
as a result, the 250 local, regional, and statewide partners represent a total of 341 participating study regions.

How were the eligible nonprofit arts organizations in each community selected?
Local partners attempted to identify their universe of nonprofit arts and cultural organizations using the Urban
Institute’s National Taxonomy of Exempt Entity (NTEE) codes as a guideline. Eligible organizations included
those whose primary purpose is to promote appreciation for and understanding of the visual, performing, folk, and
media arts. Government-owned and government-operated cultural facilities and institutions, municipal arts
agencies and councils, private community arts organizations, unincorporated arts groups, living collections (such
as zoos, aquariums, and botanical gardens), university presenters and cultural facilities, and arts programs that are
embedded under the umbrella of a non-arts organization or facility (such as a hospital or church) also were
included if they play a substantial role in the cultural life of the community. For-profit businesses and individual
artists are excluded from this study.

What type of economic analysis was done to determine the study results?

An input-output economic analysis was customized for each of the participating study regions to determine the
economic impact its nonprofit arts and cultural organizations and arts audiences. Americans for the Arts, which
conducted the research, worked with highly regarded economists to design the input-output models.

What other information was collected in addition to the arts surveys?

In addition to detailed expenditure data provided by the surveyed organizations and cultural attendees, researchers
and economists collected extensive wage, labor, tax, and commerce data provided by the U.S. Department of
Commerce (County Business Patterns, the Regional Economic Information System, and the Survey of State and
Local Finance), as well as local and state tax data for use in the input-output analyses.

Why doesn’t this study use a multiplier?

When many people hear about an economic impact study, they expect the result to be quantified in what is often
called a multiplier or an economic activity multiplier. The economic activity multiplier is an estimate of the
number of times a dollar changes hands within the community (e.g., a theater pays its actor, the actor spends
money at the grocery store, the grocery store pays the cashier, and so on). It is quantified as one number by which
expenditures are multiplied. The convenience of the multiplier is that it is one simple number. Users rarely note,
however, that the multiplier is developed by making gross estimates of the industries within the local economy
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and does not allow for differences in the characteristics of those industries. Using an economic activity multiplier
usually results in an overestimation of the economic impact and therefore lacks reliability.

Why are the admissions expenses excluded from the analysis of audience spending?
Researchers assume that any admissions dollars paid by event attendees are typically collected as revenue for the
organization that is presenting the event. The organization then spends those dollars. The admissions paid by
audiences are excluded because those dollars are captured in the operating budgets of the participating nonprofit

arts and cultural organizations. This methodology avoids “double-counting” those dollars in the analysis.

How is the economic impact of arts and culture organizations different from
other industries?

Any time money changes hands there is a measurable economic impact. Social service organizations, libraries,
and all entities that spend money have an economic impact. What makes the economic impact of arts and culture
organizations unique is that, unlike most other industries, they induce large amounts of related spending by their
audiences. For example, when patrons attend a performing arts event, they may purchase dinner at a restaurant, eat
dessert after the show, and return home and pay the baby-sitter. These expenditures have a positive and
measurable impact on the economy.

Will my local legislators believe these results?

Yes, this study makes a strong argument to legislators, but you may need to provide them with some extra help. It
will be up to the user of this report to educate the public about economic impact studies in general and the results
of this study in particular. The user may need to explain (1) the study methodology used; (2) that economists
created an input-output model for each community and region in the study; and (3) the difference between input-
output analysis and a multiplier. The good news is that as the number of economic impact studies completed by
arts organizations and other special interest areas increases, so does the sophistication of community leaders
whose influence these studies are meant to affect. Today, most decision makers want to know what methodology
is being used and how and where the data were gathered.

You can be confident that the input-output analysis used in this study is a highly-regarded model in the field of
economics (the basis of two Nobel Prizes in economics). However, as in any professional field, there is
disagreement about procedures, jargon, and the best way to determine results. Ask 12 artists to define art and you
may get 12 answers; expect the same of economists. You may meet an economist who believes that these studies
should be done differently (for example, a cost-benefit analysis of the arts).

How can a community not participating in the Arts and Economic Prosperity 5
study apply these results?

Because of the variety of communities studied and the rigor with which the Arts & Economic Prosperity 5 study
was conducted, nonprofit arts and cultural organizations located in communities that were not part of the study can
estimate their local economic impact. Estimates can be derived by using the Arts & Economic Prosperity 5
Calculator (found at www.AmericansForTheArts.org/Economiclmpact). Additionally, users will find sample
PowerPoint presentations, press releases, Op-Ed, and other strategies for proper application of their estimated
economic impact data.
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The State of Illinois’s Participating
Nonprofit Arts and Cultural
Organizations

This study could not have been completed without the
cooperation of the 808 nonprofit arts and cultural
organizations in the State of Illinois, listed below, that
provided detailed financial and event attendance
information about their organization.

16Th Street Theater; 20% Theatre Company; 3Arts; 40 North | 88 West
Champaign County Arts, Culture And Entertainment Council;
6018North; 826Chi; A Red Orchid Theatre; About Face Theatre
Collective; Abraham Lincoln Presidential Library Foundation;
Acappellago Nfp; Access Contemporary Music; Access Living Of
Metropolitan Chicago; Acoustic Renaissance Concerts; Acting Out
Theatre Co; Actors Gymnasium; Adventure Stage Chicago; Aerial
Dance Chicago; African American Arts Alliance Of Chicago; After
School Matters; Agape Ringers; Agency Theater Collective; Aguijon
Theater Company; Akvavit Theatre; Albany Park Theater Project; Alton
¥Outh Symphony; Amasong: Champaign-Urbana's Premier
Lesbian/Feminist Chorus; American Blues Theater; American Indian
Center; American Theater Company; American Wind Band,;
Anatomically Correct; Anima Young Singers/Glen Ellyn Children's
Chorus; Antibody Dance; Apollo Chorus Of Chicago; Arc Gallery And
Educational Foundation; Archi-Treasures; Art Center Of Highland Park;
Art Institute Of Chicago; Art On Sedgwick; Art Works Projects; Artco;
Artemisia, A Chicago Theatre; Artful Impact!; Artistic Home Acting
Ensemble; Artists' Cooperative Residency And Exhibitions Project;
Artists' Ensemble Theater; Artreach At Lillstreet; Artreach Educational
Theatre; Arts & Business Council Of Chicago; Arts Alive Chicago; Arts
Connection Of Central Illinois; Arts In Bartlett Nfp; Arts Of Life; Arts
Refreshing The Soul; Artspartners Of Central Illinois; Asia Minor And
Pontos Hellenic Research Center; Asian Improv Arts Midwest; A-
Squared Theatre Workshop; Association For The Advancement Of
Creative Musicians; Astonrep Theatre Company; Athenaeum Theatre;
Audience Architects; Auditorium Theatre Of Roosevelt University;
Aurora Regional Fire Museum; Averill And Bernard Leviton A+D
Gallery; Bach And Beethoven Ensemble; Bach Week Festival;
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Bailiwick Chicago; Ballet Chicago Company; Ballet Five Eight Nfp;
Baroque Band; Barrel Of Monkeys; Barrington Youth Dance Ensemble;
Batavia Artists Association; Bauhaus Chicago Foundation; Bengali
Association Of Greater Chicago; Better Boys Foundation (Bbf); Beverly
Arts Center; Bicentennial Art Center & Museum; Bishop Hill Heritage
Association; Bloomington Center For The Performing Arts;
Bloomington Chapter 1 Of Spebsgsa; Bloomington Parks & Recreation,
Recreation Division; Bohemian Theatre Ensemble; Bolingbrook Park
District; Borderbend Arts Collective; Bradley University; Brickton Art
Center; Broadway Bound Dance Company; Bronzeville Children's
Museum; Brown Paper Box Co.; Buchanan Center For The Arts; Bureau
Of Cultural Affairs; Callipygian Players; Cantigny Park; Carbondale
Community Arts; Catholic Charities Archdiocese Of Chicago(After
Supper); Cedille Records; Celebration Company At The Station Theatre;
Center For Arabic Language And Culture; Center For Community Arts
Partnerships; Center For International Performance And Exhibition
Dbahothouse; Center For Performing Arts At Gsu; Center on Halsted;
Central Illinois Children's Chorus; Cerqua Rivera Dance Theatre;
Champaign Park District; Champaign-Urbana Ballet; Champaign-
Urbana Symphony Orchestra; Changing Worlds; Chicago A Cappella;
Chicago Academy For The Arts; Chicago Academy Of Sciences;
Chicago Acting In Film Meetup; Chicago Alliance Of Visual Artists;
Chicago Art Department; Chicago Artists Coalition; Chicago Arts
Orchestra; Chicago Arts Partnerships In Education; Chicago Bach
Ensemble; Chicago Ballet Arts; Chicago Barn Dance Company;
Chicago Botanic Garden; Chicago Brass Band Association; Chicago
Center For Music Education - Chime; Chicago Chamber Choir; Chicago
Children's Choir; Chicago Children's Museum; Chicago Children's
Theatre; Chicago Choral Artists; Chicago Community Chorus Nfp;
Chicago Composers Orchestra; Chicago Contemporary Circus Festival;
Chicago Cuatro Orchestra Project; Chicago Cultural Alliance; Chicago
Dance Crash; Chicago Dance Institute; Chicago Dance Medium;
Chicago Dancemakers Forum; Chicago Department Of Cultural Affairs
And Special Events; Chicago Design Museum; Chicago Dramatists;
Chicago Ensemble; Chicago Film Archive Of Performance, Nfp;
Chicago Film Archives; Chicago Filmmakers; Chicago Fringe Festival;
Chicago High School For The Arts; Chicago History Museum; Chicago
Human Rhythm Project; Chicago Humanities Festival; Chicago
Independent Radio Project; Chicago Jazz Orchestra Association;
Chicago Jazz Philharmonic; Chicago Kids Company; Chicago Literary
Hall Of Fame; Chicago Master Singers; Chicago Metamorphosis
Orchestra Project; Chicago Metropolitan Symphony Orchestra; Chicago
Moving Company; Chicago Multi-Cultural Dance Center; Chicago
Music And Dance International; Chicago Opera Theater; Chicago
Philharmonic Society; Chicago Public Art Group; Chicago Public
Media; Chicago Publishers Resource Center; Chicago Repertory Ballet;
Chicago Sacred Harp Singers; Chicago Shakespeare Theater; Chicago
Slam Works; Chicago Symphony Orchestra; Chicago Tap Theatre;
Chicago Tyagaraja Utsavam; Chicago West Community Music Center;
Chicago Writers Conference; Chicago Youth Symphony Orchestras;
Chicago Zoological Society; Chicagoland Theater Company; Children's
Museum of Oak Lawn; Children's Theatre Of Elgin; Child's Play
Touring Theatre; Chinese Fine Arts Society; Chinese-American
Museum Of Chicago - Raymond B. & Jean T. Lee Center; Chorale;
Circesteem; Citadel Theatre Company; City Lit Theatre Company; City
Of Evanston; City Of Light Christian Arts Center; City Of Urbana
Public Arts Program; Civitas Ensemble; Classical Kids Music
Education, Nfp; Classical Symphony Orchestra; Clcb; Clinton County
Showcase; Cock And Bull Theatre; Cocodaco Dance Chicago;
Collaboraction Theater Company; Collaborative Arts Institute Of
Chicago; Colorbox Theatre; Columbia College Chicago Department Of
Exhibitions And Performance Spaces; Columbia College Chicago
Library; Columbia College Theatre Dept; Community Center For The
Arts; Community Film Workshop Of Chicago; Community Renewal
Chorus; Community School Of The Arts (Illinois); Community
Television Network (Chicago); Company Of Folk; Congo Square
Theatre Company; Contemporary Art Center Of Peoria; Cor Theatre
Company; Core Project Chicago; Corn Productions; Country Theatre
Workshop; Court Theatre; Crab Orchard Review; Creative Dramatics
Workshop; Crossing Borders Music; Crystal Hogue Ministries &

30

Productions Incorporation; Cube; Cuerdas Clasicas; Culture Shock
Chicago; Curious Theatre Branch; Curtain Call Community Theatre; Dal
Niente New Music, Nfp; Dalkey Archive Press; Dance Center Of
Columbia College Chicago; Dance Colective; Dance In The Parks;
Danceworks Chicago; Danville Symphony Orchestra; Dead Writers
Theater Collective; Decatur Area Arts Council; Decatur Park District;
Deeply Rooted Productions; Depaul Community Music Division;
Developmental Services Center; Dfbrl8R, Ltd; Diasporal Rhythms;
Directors Lab Chicago; Discovery Center Museum; Divine Purpose
Youth Performing Arts Center; Dlo Musical Theatre; Dominican
University Performing Arts Center; Dong Fang Chinese Performing Arts
Association; Downers Grove Choral Society; Dupage Children's
Museum; Dupage Symphony Orchestra; Dusable Museum Of African
American History; Eastlight Theatre; Eclipse Theatre Company;
Edgewater Singers; Edwardsville Arts Center; Eighth Blackbird
Performing Arts Association; Elastic Arts Foundation; Elements
Contemporary Ballet Nfp; Elevarte Community Studio; Elgin Master
Chorale; Elgin Symphony Orchestra; Elgin Theatre Company; Elgin
Youth Symphony Orchestra; EImhurst Art Museum; Elmhurst Artists'
Guild; Emerald City Theatre; Ensemble Espanol; Epic Healthy Living
Education; Erasing The Distance; Ernest Hemingway Foundation Of
Oak Park; Esoteric Dance Project; Esperanza Community Services;
Esprit Des Concerts; Evanston Art Center; Evanston Dance Ensemble;
Evanston In-School Music Association; Evanston Public Library;
Evanston Symphony Orchestra; Every House Has A Door, Nfp;
Experimental Sound Studio; Facets Multi-Media; Fair Lady Productions;
Festival Chorus; Field Museum Of Natural History; Fifth House
Ensemble; Fifth Wednesday Books; Filament Theatre; Filter Photo; Fine
Line Creative Arts Center; First Floor Theater; First Folio Theatre; First
Night Evanston; Flood Editions; Focus On The Arts; Forward
Momentum Chicago, Nfp; Foundations Of Music; Fox Valley Concert
Band Of St Charles lllinois; Frank Lloyd Wright Preservation Trust;
Frank Lloyd Wright Trust; Free Guitars For Future Stars; Free Lunch
Academy; Free Spirit Media; Free Street Theater; Freedom Hall;
Freeport Art Museum; Friends Of The Gamelan; Fulcrum Point New
Music Project; Fulton County Community Arts Council; Fund For
Innovative Tv Dba Media Burn Archive; Fused Muse Ensemble; Galena
Cultural Arts Alliance; Galesburg Civic Art Center; Galesburg
Community Chorus; Gallery 400, College Of Architecture, Design, And
The Arts, University Of Illinois At Chicago; Gallery 510 Arts Guild,
Ltd.; Garfield Park Conservatory Alliance; Genesis Theatrical
Productions Nfp; Genesius Guild; Giertz Gallery At Parkland College;
Gift Theatre Company; Giordano Dance Chicago; Glen Ellyn-Wheaton
Chorale; Glenwood Dance Studio; Global Explorers Kids; Goodman
Theatre; Gospel Quartets Of America; Grande Prairie Choral Arts; Grant
Park Orchestral Association; Green Lantern Press; Green Star
Movement; Greenman Theatre Troupe, Nfp; Greenville College Factory
Theater; Gretchen Charlton Art Gallery; Griffin Theatre Company;
Grove Players; Guild Complex; Haiku Festival; Haitian American
Museum; Halcyon Theatre; Hands Of IlI; Harris Theater For Music And
Dance; Haymarket Opera Company Nfp; Heartland Festival Orchestra;
Heartland Theatre Company; Heaven Gallery; Hedwig Dances; Hell In
A Handbag Productions; Heritage Ensemble; High Concept Laboratories
Nfp; Highland Area Arts Council; Homeroom Nfp; House Theatre Of
Chicago; Hubbard Street Dance Chicago; Huntley Community Radio,
Ltd. Nfp; Hyde Park Art Center; Hyde Park Jazz Festival; Hyde Park
School Of Dance; Hyde Park Suzuki Institute; Hyde Park Youth
Symphony; Hypocrites; Ignition Community Glass; Illinois Arts
Alliance, Dba Arts Alliance Illinois; Illinois Brass Band; Illinois Caucus
For Adolescent Health; lllinois Central Blues Club; Illinois Council Of
Orchestras; lllinois Humanities; Illinois Music Education Association;
Illinois Philharmonic Orchestra; Illinois Shakespeare Festival; Illinois
State Museum; lllinois State Museum Society; Illinois Storytelling;
Illinois Theatre Association; Illinois Valley Orchestral Association;
Illinois Valley Public Telecommunications Corp - Wtvp; lllinois Valley
Public Telecommunications Corporation; Illinois Wesleyan School Of
Music; Illinois Wesleyan University School Of Art; Illinois Youth
Dance Theatre; Imagination Theater Company; Imagine Foundation;
Inaside Chicago Dance; Inconvenience; Independent Filmmakers Project
- Chicago; Indian Dance School; Indo-American Heritage Museum;
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Infusion Theatre Company; Ingenuity; Inner-City Muslim Action
Network; Institute For Therapy Through The Arts; Instituto Cervantes
Of Chicago; International Chamber Artists; International Latino Cultural
Center; International Museum Of Surgical Science; International Music
Foundation; Interrobang Theatre Project; Ipaintmymind; Iragi Mutual
Aid Society; Irish Books, Arts, And Music Celebration Npo; Jackalope
Theatre Company; Jacksonville Symphony Society; Jacoby Arts Center;
Joel Hall Dancers & Center; Joffrey Ballet; John R. & Eleanor R.
Mitchell Foundation; Jorstap Chicago; Journeycare Formerly Midwest
Palliative & Hospice Carecenter; Jump Rhythm Jazz Project; Kalapriya,
Center For Indian Performing Arts; Kankakee Valley Symphony
Orchestra Association; Kankakee Valley Theatre Association; Kantorei,
The Singing Boys Of Rockford; Kaufherr Members Resource Center;
Khecari; Kindling Group; Kirk Players; Kirkland Fine Arts Center;
Knox-Galesburg Symphony; Koehnline Museum Of Art At Oakton
Community College; Kohl Children's Museum Of Greater Chicago;
Korean American Community Services; Krannert Center For The
Performing Arts; Kuumba Lynx; La Grange Art League; Lake Forest
Symphony; Lake Shore Symphony Orchestra; Lakeside Pride Music
Ensembles; Lakeside Singers; Lampo; Latinos Progresando; Latitude;
Lawyers For The Creative Arts; League Of Chicago Theatres; Leather
Archives And Museum; Lewis University Arts & Ideas; Lifeline
Theatre; Light Of The Heart: A Community Art Therapy Project; Light
Opera Works; Lincoln Park Zoo; Lincoln Park Zoological Society;
Links Hall; Lira Ensemble; Literature For All Of Us; Little Black Pearl;
Little City Foundation; Little Egypt Arts Association; Little Theatre On
The Square; Live The Spirit Residency; Livewire Chicago Theatre;
Logan Square Chamber Of Arts; Looking Glass Playhouse;
Lookingglass Theatre Company; Love, Unity & Values Institute; Loyola
University Museum Of Art (Luma); Lucky Plush Productions; Lukaba
Productions dba Stage 773; Lutheran Choir Of Chicago; Lyric Opera Of
Chicago; Make Literary Productions, Nfp; Mandala South Asian
Performing Arts; Maple Street Chapel Preservation Society; Mariachi
Heritage Foundation; Marwen Foundation; Mary And Leigh Block
Museum Of Art, Northwestern University; Mary-Arrchie Theatre Co.;
Masterworks Chorale (lllinois); Matter Dance; Maywood Fine Arts
Association; Mcaninch Arts Center; Mccord House Nfp; Mchenry
County Music Center; Mckendree University; Mclean County Art
Association; Menard County Singers; Mendelssohn Club; Merit School
Of Music; Metropolis Performing Arts Centre; Metropolis Public
Library; Metropolitan Youth Symphony Orchestra; Mexican Folkloric
Dance Company Of Chicago; Midcoast Fine Arts; Midsommer Flight
Nfp; Midsummer Arts Faire; Midwest Salute To The Arts; Millikin
Decatur Symphony Orchestra; Mitchell Museum Of The American
Indian; Momenta Performing Arts Company; Montessori School Of
Englewood; Mordine & Company Dance Theater; Morton Arboretum;
Moving Image (Formerly New World Repertory Theater); Mpaact;
Mudwater Archaeology Society; Muntu Dance Theatre Of Chicago;
Muse Of Fire Theatre Company; Museum Of Broadcast
Communications; Museum Of Contemporary Art; Museum Of
Contemporary Photography At Columbia College Chicago; Museum Of
Science And Industry; Music Of The Baroque; Mvcc Fine And
Performing Arts Center; Najwa Dance Corps; Naperville Chorus;
Naperville Men's Glee Club; Naperville Park District; Nathan Manilow
Sculpture Park; National Cambodian Heritage Museum & Killing Fields
Memorial; National Hellenic Museum; National Museum Of Mexican
Art; National Museum Of Puerto Rican Arts & Culture; National Public
Housing Museum; National Vietnam Veterans Art Museum; Natya
Dance Theatre; Navy Pier; Nciartworks; Neo-Futurists; Network;
Network Knowledge; New Classic Singers; New Colony; New
Millennium Theatre Company; New Tradition Chorus; Newberry
Consort; Newberry Library; Ninth Letter; Niu Art Museum; Nomi
Dance Company; Non:Op; Normal Editions Workshop; North Branch
Arts; North Central College; North Central College Self Employment In
The Arts; North Shore Art League; North Shore Center For The
Performing Arts; North Shore Chamber Arts Ensemble; North Shore
Choral Society; Northbrook Park District; Northbrook Symphony
Orchestra; Northlight Theatre; Northshore Concert Band; Northwest
Community Music Academy Dba Encore Music Academy; Northwest
Symphony Orchestra; Nothing Without A Company; Nova Singers;
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Nrithyanjali School Of Dance; Oak Park Area Arts Council; Oak Park
Art League; Oak Park Concert Chorale; Oak Park Festival Theater; Oak
Park River Forest Civic Theatre; Oistrakh Symphony Of Chicago; Old
Town School Of Folk Music; Open Books; Open Center For The Arts;
Open Studio Project; Opera-Matic Nfp; Oracle Theatre; Oriana Singers;
Orion Chamber Ensemble; Orpheum Theatre; Other Theatre Company;
Paderewski Symphony Orchestra; Palette & Chisel Academy Of Fine
Arts; Paper Machete; Paramount Arts Centre; Park Ridge Civic
Orchestra; Parks Recreation And Community Service/City Of Evanston;
Patrick G. And Shirley W. Ryan Opera Center; Pavement Group, Nfp;
Pegasus Theatre Chicago; Pentimenti Productions Nfp; People's Music
School; Peoria Area Civic Chorale; Peoria Players Theatre; Peoria
Riverfront Museum; Peoria Riverfront Museum / Lakeview Museum;
Peoria Symphony Orchestra; Perceptual Motion; Performing Arts Center
At Oakton Community College; Ph Productions; Pianoforte Foundation;
Pint-Size Publications; Piven Theatre Workshop; Pivot Arts; Plagiarists;
Playcrafters Barn Theatre; Playground Improv Theater; Poetry Forum;
Poetry Foundation; Polarity Ensemble Theatre; Polish Museum Of
America; Porchlight Music Theatre; Prairie Arts Council; Prairie Center
Of The Atrts; Prairie Players Civic Theatre; Praize Productions, Nfp;
Preservation Of Egyptian Theatre; Pride Films And Plays; Prison And
Neighborhood Arts Project; Pro Musica Youth Chorus; Profiles
Performance Ensemble; Project Danztheatre Company; Project Onward;
Promethean Theatre Ensemble; Public Media Institute; Puerto Rican
Arts Alliance; Quad Cities Community Broadcasting Group; Quad City
Arts; Quad City Symphony Orchestra; Quad-City Music Guild; Quest
Theatre Ensemble, Nfp; Quincy Civic Music Association; Quincy
Society Of Fine Arts; Rafael Cintrén Ortiz Latino Cultural Center; Raue
Center For The Arts; Raven Theatre; Ravinia Festival Association;
Re|Dance Group; Reading in Motion; Red Clay Dance Company; Red
Mask Players; Red Rose Children's Choir Of Lake County; Red Tape
Theatre Company; Red Theater Chicago; Rediscover Theatre; Redmoon
Theater; Redtwist Theatre; Reinventability; Rembrandt Chamber Players
Inc; Remy Bumppo Theatre Company; Renaissance Society; Renovo
Music Alliance; Right Brain Project; Rivendell Theatre Ensemble; River
North Dance Company; Riverside Arts Center; Rockford Area Arts
Council; Rockford Coronado Concert Association; Rockford Dance
Company; Rockford Park District; Rockford Symphony Orchestra; Ron
De Jesus Dance; Roots & Culture; Route 66 Theatre Company; Rush
Hour Concerts Nfp; Salt Creek Ballet; Same Planet Different World;
Sangamon Auditorium, University Of Illinois At Springfield; Sangamon
Valley Youth Symphony; Sarah Robinson Group Nfp; Savoyaires;
Scena Polonia; Schola Antiqua Of Chicago; Seanachai Theatre
Company Dba Irish Theatre Of Chicago; Segundo Ruiz Belvis Cultural
Center; Senior Citizens' Center Oak Park River Forest; Senior Suburban
Orchestra; Serendipity Theatre Collective; Seven Circles Heritage
Center; Shakespeare Project Of Chicago; Shattered Globe Theatre;
Shawchicago Theater Company; She Crew; Shedd Aquarium Society;
Side Street Studio Arts; Sideshow Theatre Company Nfp; Silent
Theatre; Sinfonia Da Camera; Sinfonietta Bel Canto; Sing To Live, Live
To Sing, Nfp; Siue Arts & Issues; Siue East St. Louis Center; Skokie
Northshore Sculpture Park; Skokie Park District; Skyart; Smart Museum
Of Art At The University Of Chicago; Snow City Arts; Snow City Arts
Foundation; Society of Architectural Historians; Charnley-Persky House
Museum Foundation; Soham Dance Space; Sones De Mexico Ensemble;
South Shore Drill Team & Performing Arts Ensemble; South Side
Community Art Center; South Side Projections; Southwest Symphony
Orchestra; Space Movement Project; Spartan Theatre Company; Special
Gifts Theatre; Spectrum Choral Society; Spektral Quartet Nfp; Spirito!;
Spring Valley Concert Band; Spring Valley Hall High School,
Springfield Area Arts Council; Springfield Art Association Of Edwards
Place; Springfield Ballet Company; Springfield Choral Society; Spudnik
Press Cooperative; St. Charles Singers; St. Louis VVolunteer Lawyers
And Accountants For The Arts; Stage Left Theatre; Steckman Studio Of
Music; Steel Beam Theatre; Steep Theatre Company; Steppenwolf
Theatre Company; Stevenson High School Community Foundation;
Storycatchers Theatre; Strangeloop Theatre; Strawdog Theatre
Company; Street-Level Youth Media; Striding Lion Performance Group;
Studio Be, Nfp; Sugar Creek Opera; Summer Place; Sun Foundation For
Advancement In The Environmental Sciences And Arts; Swedish



American Museum; Sweet Adelines International-Choral-Aires; Sweet
Water Foundation; Symphony Of Oak Park And River Forest; Synapse
Arts; T. Daniel Productions, Nfp; Tatra Mountain Cultural Foundation;
Teatro Vista..Theater With A View; Teen Writers And Artists Project;
Tellin' Tales Theatre; Terra Nova Films; Theater Oobleck; Theater Wit;
Theatre For Young Audiences/Usa; Theatre In The Park (lllinois);
Theatre Of Western Springs; Theatre Y'; Theatre-Hikes; Third Coast
International Audio Festival; Third Coast Percussion; Third Eye Theatre
Ensemble; Thodos Dance Chicago; Threewalls; Thrice Publishing Nfp;
Time Of Your Life Players; Timeline Theatre Company; Tinni Feet
Cultural Arts Company; Township High School District 214 Community
Education; Trap Door Theatre; Trickster Art Gallery; True Star
Foundation; Try Center (Today's Relating Youth Center); Tuta Theatre
Chicago; Two Lights Theatre Company; Two Pence Theatre Company;
Two Rivers Arts Council; Tympanic Theatre Company; Ukrainian
Institute Of Modern Art; Underscore Theatre Company; Union Street
Gallery; Unity Temple Restoration Foundation; University Church;
University Galleries Of Illinois State University; University Of Chicago
Presents; University Of Chicago, Arts + Public Life; University Of
Chicago: Office Of Civic Engagement; Upbeat Music And Arts Center;
Urban Gateways; Urbana Champaign Independent Media Center;
Urbana Pops Orchestra; Vadco/Valerie Alpert Dance Company;
VanderCook College of Music; Verge Books; Vermilion County
Museum; Vga Gallery; Vicarious Theatre Company (Dba Babes With
Blades) (Dba Babes With Blades Theatre Company); Victory Gardens
Theater; Village Of Carol Stream; Viola Project; Visceral Dance
Chicago; Vivian G. Harsh Society; Voice Of The City; Voices In
Harmony; Vox 3 Collective Nfp; Walkabout Theater Company;
Waukegan Park District-Cultural Arts Division; Wcbu; West Loop
Community Organization; West Point School Of Music; West Suburban
Symphony Society; Western Illinois University Art Gallery; Westside
Cultural Foundation; Wici Song And Dance Company; William Ferris
Chorale; Willow Review; Wilmette Theatre Education Project, Nfp;
Window To The World Communications; Windy City Playhouse;
Winifred Haun & Dancers; Winnetka Community House ; Winnetka
Theatre/Big Noise Theatre; Woman Made Gallery; Woodlawn Arts
Academy; World Listening Project; World Music Foundation; Wvik
Quad Cities Npr; Wycc-Tv; Young Chicago Authors; Young Naperville
Singers; Youth Choral Theater Of Chicago; Zephyr Dance Ensemble;
and Zoo Improv.

The State of Illinois’s Participating
Cultural Event Attendees

Additionally, this study could not have been completed
without the cooperation of the 1,634 arts and cultural
audience members who generously took the time to
complete the audience-intercept survey while attending
a performance, event, or exhibit within the State of
Illinois during calendar year 2016.
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